
 

 
Study Clubs 
 
Continuing Education 
 
What is a marketing technique that takes very little of your time, but gets you in front of 
10-30 dentists every month? 
 
It sets you up as the expert lab in front of them. You bring in popular, national 
presenters in dentistry from all over the country to present at your dental lab. When they 
attend , they earn prizes (paid for by their tuition) and they also earn CE credits that 
they need to keep their license.  
 
There is a great meal every meeting. It is popular and dentists want to join. Many, many 
other very valuable aspects with your lab in the center of everything - and it doesn’t cost 
you anything! The members pay for it all. 
 
Where does this exist? 
 
The Seattle Study Club. I have been the director of a Seattle Study Club for 8 years. It is 
one of the reasons that my lab is so successful. It promotes higher fees, better work, 
and new techniques when you all learn together. The attending dentists are more likely 
to send those types of cases to you because you were there and learned it with them. 
They totally respect you because you are running the whole show. Education is the 
most powerful way to acquire new accounts and keep your old ones bonded 
closer to you.  
 
There are ways to open this club and at no cost to you - and I can coach you 
through that. The varied situations cause it to be really tough to cover every scenario 
in this module - it will take some interviews and 1-on-1 coaching, but it’s well worth it. 
 
Look around and join some study clubs. Really the more, the better. So get involved 
with as much money and time as you have. Once your club is up and going, you can 
easily trade membership with the directors of other clubs so you will have more 
members and you can belong to more clubs at no cost. I do this now. 
 
I consider study clubs one of the most effective client retention techniques ever. Don’t 
delay this. Take action now. Start putting your own club together! 


